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Japan. Cool Japan. Expressing deepned, collaborated attractiveness of Japanese, for the new world

COOL JAPAN MATCHING AWARD 2022
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Selected works of new outbound and inbound styles to promote deepend attractiveness of Japannese, by collaborating with regions and industories will prize the COOL JAPAN MATCHING AWARD.

BMA4F2A158~HMA4FEIABHDREICREWVZ/ZWV63M 2 FEENEE,
TI0TVEIGSVTI. B vy F O JEOZEEDRELE L.
M-V Ye NUERE(SMTEIAIARE)  https://www.cao.go.jp/cool_japan/about/about.html

Following the panelist screening of 63 entries received between February 15 and March 8, 2022, the recipients of the Grand Prize, Runner-Up Prize, Special Awards and Matching Awards were determined.
Reference: Cool Japan Strategy (Cabinet Office website) https://www.cao.go.jp/cool_japan/about/about.html
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Grand Prize

Project Name : “Rogue Company,” a shooting game with competitive team play
“Kyoto Job” Cooperation Project
Initiative Fields : Regions & Videogames ~Award Winners : KPMG Consulting Co., Ltd. / Kyoto Municipal Government  Partners : Hi-Rez Studios, Inc.
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Overview : “Kyoto Job,” a stage in the videogame “Rogue Company” where the cultural heritage of Kyoto was recreated, came to fruition through the will of the US-based videogame publisher
Hi-Rex Studios, the planning of KPMG Consulting and the cooperation of the Kyoto Municipal Government. With COVID-19 measures making it difficult for foreigners to
experience sightseeing in Kyoto, this videogame enabled over 20 million players of the same game worldwide to experience the city landscape of Kyoto online, and incorporated a
system where part of the proceeds are donated to the city itself. This initiative helped communicate the charm of Kyoto to a global audience, capture new fans of the city, and
preserve its cultural heritage.

@ E/: VNN EREETISVYNIA—L

Organizer : The Cool Japan Public-Private Partnership Platform
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Support : Cool Japan Fund Inc. / Japan External Trade Organization(JETRO) / The Japan Chamber of Commerce and Industry / The Tokyo Chamber of Commerce and Industry / Visual Industry Promotion Organization(VIPO)
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Secretariat : Cabinet Office Intellectual Property Strategy Headquarter
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'The Cool Japan Public-Private Partnership Platform (Secretariat: Cabinet Office Intellectual Property Strategy Headquarters) was established in December 2015 to engage in partnerships across the public and private sectors and differing
business categories to promote the Cool Japan strategy. Currently, 17 related ministries and related bodies as well as 145 private organizations/enterprises/institutions and individuals have joined the platform, which backs the sharing of
various information and the formation of business projects.
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Go to the website for details
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Value Chain Special Award
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Leading Export Special Award

COOL JAPAN MATCHING AWARD 2022

Overview :

Overview :

Overview :
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Project Name : byFood.com
Initiative Fields: Food & Online  Award Winners: Tablecross Inc.
Partners: Government of the Town of Yoichi / Yoichi LOOP
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“byFood.com” is an all-inclusive platform for Japanese food that supplies videos and blogs and functions for reserving gastronomic
experiences and restaurants and using e-commerce to people overseas as well. Over time, local eats have been used as a means of enticing
foreign travelers to Japan to sightsee. However, COVID-19 measures have made such travel to Japan difficult, Given that situation,
together with the Government of the Town of Yoichi in Hokkaido and Yoichi LOOP, byFood endeavored to stream videos covering
information on the Town of Yoichi followed by parings of locally-produced, locally-consumed eats and Japanese wine. byFood now
regularly transmits information to 200,000 individuals across the world through SNS, has made videos with YouTube creators from
across the globe, and has reached 80,000 followers and four million views on its YouTube channel. The company also does it part for
society by donating ten school lunches to children in developing countries every time a member makes a reservation.
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Project Name: Filmination

Initiative Fields: Film & Online ~ Award Winners: Filmination Co., Ltd.

Partners: Tanabe Benkei Film Festival / FURA Creation Office / 16bit. Inc. / Fanfare Japan Inc. / SPOTTED PRODUCTIONS INC. /
AMG Entertainment / Nagoya Broadcasting Network Co., Ltd.
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With the growth in chances to view video streams worldwide, business dealings for expanding Japanese films overseas are also being conducted
online in greater number. “Filmination” developed a system over which Japanese films rights holders can pursue contracts exclusively in
Japanese and overseas vendors can do the same exclusively in English as an online business platform geared towards that overseas distribution
of Japanese films. This platform is now being provided to Japanese films rights holders. Through the cooperation of film festivals as well, over
300 such contracts have been formed in a year’s time. The actual business of uploading films for trial viewing onto the platform, notifying
overseas vendors and pursuing associated contracts is now being conducted through tel ing from around the world.
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Project Name : Avatar Robot Café DAWN Ver.

Initiative Fields: Robots & People with Difficulties Venturing Outside & Telecommuting Award Winners: OryLab Inc.

Partners: OriHime pilots / Nippon Telegraph and Telephone Corporation / Biogen Japan Ltd. /
Mitsui Fudosan Co., Ltd. and 16 other organizations
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Advocating a new work style for people with difficulties in venturing outside in the form of “telecommuting with the use of a robot,” with
the help of the numerous parties involved, OryLab had held four event cafés since 2018. In June 2021, it opened “Avatar Robot Café DAWN
Ver. §” as a permanent demonstration store. At Ars Electronica (Australia) in September 2021, the pany performed d rations
in which local individuals logged onto OriHime in Nihombashi, Tokyo and visited shops using an avatar robot. At present, about 70
individuals who have difficulties venturing outside for a variety of reasons, including those across Japan with severe disabilities and
women based in Australia who are in the middle of raising a child, are working as OriHime pilots.
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Project Name : SAKURACO

Initiative Fields: Food & E-Commerce ~ Award Winners: ICHIGO Inc.
Partners: Kanagawa Prefectural Government / The Yokohama Shinkin Bank / Marui Syokuhin K.K.
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ICHIGO has been engaged in cross-border e-commerce operations since 2015. To provide popular assortments of Japanese confectionar-
ies to foreign travelers to Japan over the Internet as well, in 2021, the company initiated “SAKURACO,” which offers original boxes
containing Japanese confectionaries and tea by long-established regional manufacturers for purchase by people all over the world using
a subscription model. In collaboration with the Kanagawa Prefectural Government, ICHIGO sold original boxes containing products by
Kanagawa-based manufacturers in the same year. Since the service commenced, over 160,000 original boxes and more than 3.2 million
pieces of Japanese confectionary have been sold in the span of about one year. ICHIGO intends to expand its business dealings to 60
manufacturers across Japan by March 2022 and link up with eight local governments by December 2022.
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Special Award : Excellent efforts were selected for collaboration between regions and industries. Matching Award : Efforts that will be the focus of the future Cool Japan strategy were selected.
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Project Name : SAMURAI cryptos
Initiative Fields: Art & NFT ~ Award Winners: GONZO K.K.

Partners: double jump.tokyo Inc. / Creators (Makoto Kobayashi, Range Murata, Junichi Takaoka, Michinori Chiba, Hiroya Iijima,
Ugetsu Hakua and Ai Yokoyama)
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Overview : double jump.tokyo, which engages in the development of blockchain games and non-fungible token (NFT) businesses together with
anime production studio GONZO, supplied opportunities to seven anime creators for them to announce their new creations. Their works
of art based on the theme of “anime & samurai” were then sold in the form of NFT. A total of 1,458 symbol NFT across four categories that
went on salein September 2021 were completely sold out within one hour. These items were popular among NFT collectors based overseas
as well, and an associated global community in excess of 500 members sprung up on the SNS Discord. Going forward, double jump.tokyo
intends to expand its products with a view to anime production.
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Project Name : CHO KABUKI at the Minamiza Theatre

Initiative Fields: Traditional Culture & Technology ~Award Winners: SHOCHIKU Co., Ltd.
Partners: Nippon Telegraph and Telephone Corporation / DWANGO Co., Ltd.
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Overview : A performance with live attendees that starred kabuki actor Nakamura Shido and virtual singer Hatsune Miku alongside each other was
held at the long-established Minamiza Theatre in Kyoto in 2021. This performance climaxed with a performance of “Cho Kabuki”
consisting of a fusion of NTT's state-of-the-art technology in which Shido was covered in the light of penlights shone on him by the
audience. Paid streaming of the stage, which became prevalent worldwide due to the COVID-19 pandemic, was offered for this
performance, which was streamed online in eleven countries complete with English subtitles. In addition to being highly praised for the
understandability of those subtitles, the combination of kabuki and Hatsune Miku, together with the fusion of tradition and cutting-edge
technology, were also well-received. The performance successfully demonstrated the appeal of kabuki on an international stage.
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Project Name : KAMUY LUMINA

Initiative Fields: Tourism & Light/Sound/Video Attractions Award Winners: Akan Adventure Tourism Corp.

Partners: The Akan Ainu Industrial Arts Association / Lake Akan Onsen Ryokan Association / Akan Sightseeing Cruise Company / Maeda Ippoen Foundation /
Ministry of the Environment / Forestry Agency, Hokkaido Forest Regional Office, Konsen-Seibu Forest District Office / Kushiro Municipal Government
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Overview : Kamuy Lumina is a forest by the nature-rich Lake Akan in Akan Mashu National Park. In this casual activity, visitors can enjoy a story of culture based
on Ainu legends while strolling through the forest, making it an ideal spot for adventure travel. Produced by the Canada-based MOMENT FACTORY,
the forest is part of the “Lumina Night Walk” series developed worldwide, and marks the first time an entry in that series has been opened in a national
park. The forest was made possible through numerous forms of cooperation, including the supervision of the story by the Ainu people, land utilization
at the venue, and the help of involved parties in opening the event in a national park. Between the two seasons of 2019 and 2021, a total of about 51,000
people have visited the forest thus far. An even greater number of visitors is sought going forward with the resumption of inbound travel.
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Project Name : Performing arts production commemorating the 260th anniversary of Katsushika Hokusai's birth
The Life of HOKUSAI

Initiative Fields: Performing Arts & Technology =~ Award Winners: Global Business Labo Inc.
Partners: Panasonic Connect Co., Ltd. / ZION Co., Ltd.
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Overview : Global Business Labo produced the work of theatrical arts “The Life of HOKUSAI” based on painter Katsushika Hokusai in 2020. A
complete nonverbal work directed by Katsumi Sakakura, the globally-active performance artist, “The Life of HOKUSAI” combines
Japanese dance and musical performances with cutting-edge digital production in Japanese film and other forms of video technology.
While performed without an audience due to the COVID-19 pandemic, this work was recorded in video form for screening as a work of
video as well. It was entered online into the UK-based Edinburgh Festival Fringe for 2021, where it garnered a high four-star rating.
Global Business Labo is currently planning to expand this work in various forms, including global performances on stage and a
worldwide video stream.
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Iam Kenji Wakamiya, the Minister in Charge of the Cool Japan Strategy.

I'wish to express my sincerest respect and gratitude to everyone who submitted their initiatives to this contest
as well as to the panelists and everyone else who lent their cooperation.

Out of all 63 projects submitted for this Matching Award, following a strict screening, nine initiatives were
selected. Having seen the award-winning initiatives, I must say that the “Rogue Company, a shooting game
with competitive team play: Kyoto Job Cooperation Project,” which was selected for the Grand Prize, was a
fascinating initiative for including Kyoto’s “Nijo Castle” as a stage in a globally-popular videogame and
showing an ideal new way for corporations and local governments to collaborate in the form of allocating part
of the proceeds to the preservation of Kyoto City’s cultural heritage. I wanted to try out the game myself.
“byFood.com,” which was selected for a Runner-Up Prize, succeeded in effective promotional efforts aimed at
non-Japanese tourists and the improvement of convenience levels by conveying the charm of Japanese food in
abundance as well as by providing gastronomic experience reservations, e-commerce and other functions ina
consolidated form. “Filmination,” which was also selected for a Runner-Up Prize, succeeded in expanding

opportunities for the overseas popularization of Japanese films by providing a forum for Japanese film rights
holders and overseas vendors to pursue contracts online despite language differences. Simultaneously, those
two initiatives maximized collaborations between fellow related parties and convenience levels as platforms
in their respective sectors. I have great expectations for their future development as well.

In addition, the six total projects chosen for a Special Award or Matching Award constitute outstanding
initiatives for communicating the charm of Japan to the world with the use of digital platforms. I, too, hold
those projects in considerable regard.

Through matching together various genres, this Matching Award succeeded in discovering Cool Japan
initiatives that bring forth new value. I believe that continuing to communicate the charm of Japan in various
forms through wide-ranging collaborative efforts among Cool Japan-related parties is of the essence. The
Cabinet Office will also put its full support behind those efforts going forward.

Iwill close my general comments by expressing my hope that everyone who submitted entries to this Matching
Award will continue to enjoy success in the future.
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This year, there were zero expectations of inbound travel due to COVID-19. Amid that situation, more initiatives for using the Internet to communicate the goodness of Japan to the rest
of the world were submitted than previous years. I feel that the inability to have real experiences is exactly what resulted in the realization of numerous new initiatives. These endeavors
also spanned a wide range of genres, including videogames, film, food, art, tourism and traditional performing arts, and have served to communicate Japan and its many talents to the
entire globe. In screening those endeavors, I found that to be immensely satisfactory as someone who has long engaged in Cool Japan initiatives. I believe those endeavors will link to the
enticing of considerable inbound travel as we enter our post-COVID-19 phase.

Additionally, award-winning initiatives newly included live theatrical performances despite the various restrictions in place. As both of those initiatives are based on the premise of
online streaming, I imagine that they will considerably influence the hybrid nature of live performances going forward.

Furthermore, a Special Award-winning project that, by having people with disabilities engage in customer service duties through avatar robots, was well-suited to the times and mindful
of SDGs, was an amalgamation of kindness and technology that was very Japan-like in a sense. I highly welcome even more submissions of such innovative projects in the future.

In these times when we are coexisting with COVID-19, Cool Japan activities will also usher in a new phase. Precisely because we find ourselves in such times, we are being called upon to
use our ingenuity and attempt new endeavors. Constantly tackling new challenges and producing new value as exemplified by these award-winning works will also take on greater
importance from the aspect of the Cool Japan initiative. Fusions of the real world and the Internet are sure to gain greater speed as well. I will close my general comments with the strong
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hope and belief that the people involved in these endeavors will view such change as an opportunity and contribute more and more to Cool Japan.
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